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Baby Boomers Name Self-Checkout as Grocery Frustration
Description

Grocery shopping has transformed significantly over the past five decades, and this evolution has sparked
dissatisfaction among some consumers, particularly baby boomers, those born between 1946 and 1964.
With a reliance on technology and modern conveniences, many of the changes in grocery stores have not
resonated well with this demographic.

One major point of contention is the rise of self-checkout systems. According to a YouGov survey, 62% of
respondents aged 65 and over prefer traditional cashier-assisted checkout, citing issues such as the
difficulty of weighing produce and the lack of personal interaction. While younger shoppers tend to embrace
self-checkout options, baby boomers express concern over feeling as though they are providing unpaid
labour.

Cleanliness and organisation in grocery stores emerge as vital considerations for boomers. A 2024 survey
reveals they favour traditional supermarkets, with 32% preferring them over discount retailers like Walmart.
This preference draws a stark contrast with younger generations, who often favour more budget-oriented
shopping environments.

In addition, baby boomers lament the frequent relocation of products, which they feel complicates shopping.
Many also criticise the prevalence of digital coupons, which can disadvantage those without access to
smartphones. With a significant population of older adults living on fixed incomes, the prevalence of out-of-
stock items poses an added financial strain when searching for affordable options.

The issue of understaffing in grocery stores further compounds these challenges. Baby boomers report
longer wait times and reduced personal interactions due to fewer employees available to assist customers.
Conversely, the absence of dedicated grocery baggers has left many feeling frustrated, as they are required
to bag their own items.

Such concerns illustrate the significant generational divide in grocery shopping preferences. As consumer
habits evolve, retailers may need to consider strategies to better meet the expectations of older adults
moving forward.
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Vocabulary List:

dissatisfaction // dis.seet.1s'feek.fan// (noun): feeling unhappy or not satisfied with something
demographic // dem.a'graef.1k// (noun): a group of people with shared traits

contention //kan'ten.fan// (noun): a point people disagree or argue about

prevalence //'prev.a.lans// (noun): how common something is in a group

understaffing //,An.dar'steef.1n// (noun): not enough workers for needed work

o vk wne=

compounds //kem'pavndz// (verb): makes a problem or situation worse

Comprehension Questions

Multiple Choice

1. What percentage of respondents aged 65 and over prefer traditional cashier-assisted checkout?

Option: 52%
Option: 62%
Option: 72%
Option: 82%

2. Which demographic is particularly dissatisfied with changes in grocery shopping?

Option: Millennials
Option: Generation X
Option: Baby Boomers
Option: Generation Z

3. What do baby boomers prefer over discount retailers like Walmart?

Option: Online shopping

Option: Traditional supermarkets
Option: Self-checkout

Option: Mobile apps

4. What year was the survey conducted that revealed baby boomers prefer traditional supermarkets?
Option: 2022
Option: 2023
Option: 2024
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Option: 2025

5. What is a major concern for baby boomers regarding grocery shopping?
Option: High prices
Option: Product availability

Option: Frequent relocation of products
Option: Quality of produce

6. What issue do baby boomers face with digital coupons?
Option: They are too difficult to use
Option: They require access to smartphones

Option: They cannot be found in stores
Option: They are expired too often

True-False

7. Many baby boomers prefer self-checkout options over traditional cashier systems.

8. A significant concern for baby boomers is the cleanliness and organisation of grocery stores.

9. Baby boomers have no issues with the relocation of products in stores.

10. Understaffing in grocery stores has led to longer wait times for customers.

11. Younger shoppers share the same concerns as baby boomers regarding grocery shopping changes.

12. Baby boomers live predominantly on fixed incomes, making out-of-stock items a more significant issue
for them.

Gap-Fill

13. Grocery shopping has transformed significantly over the past five decades, leading to dissatisfaction

among some consumers, particularly baby boomers born between 1946 and

14. According to a YouGov survey, 62% of respondents aged 65 and over prefer traditional cashier-assisted

15. Cleanliness and organisation in grocery stores are vital considerations for baby boomers, who favour

Page 3
www.esl-news.com



ESL-NEWS
www.esl-news.com

traditional

16. Baby boomers lament the frequent relocation of products, which they feel complicates
17. The issue of understaffing in grocery stores has led to reduced personal interactions and longer wait

18. Retailers may need to consider strategies to better meet the expectations of older adults moving

Answer

Multiple Choice: 1. 62% 2. Baby Boomers 3. Traditional supermarkets 4. 2024 5. Frequent relocation of
products 6. They require access to smartphones

True-False: 7. False 8. True 9. False 10. True 11. False 12. True

Gap-Fill: 13. 1964 14. checkout 15. supermarkets 16. shopping 17. times 18. forward
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